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reusable product that will make the procedure a 

little bit more suited for the patient,” says Grum-

mel. “It offers hospitals thousands of dollars in 

savings, plus gives them the ability to turn over 

their OR arena much quicker. It’s the next step in 

health-care efficiency.”

The addition of the reusable component to 

Booth’s CDHS has proven to greatly reduce its 

impact on the environment and has lowered hos-

pitals cleaning budgets dramatically. 

Green Healthcare Award for Energy 

E�ciency

So successful has this program been, the Ontario 

Hospital Association and the Canadian Coalition 

for Green Healthcare recently awarded BCHLS with 

the Green Healthcare Award for Energy Efficiency.

 “The establishment of the BCHLS Green 

team was vital in significantly improving energy 

efficiencies, reducing its environmental footprint 

and energy costs,” said David Miller, former Mayor 

of Toronto. “Global warming is the single biggest 

challenge facing our planet and I am delighted 

that organizations like BCHLS are joining the City 

of Toronto in the fight against climate change.”

In mid-October, BCHLS established its own 

Green Award to contribute towards and to foster 

further innovation in the health-care industry. 

Called the BCHLS Green Award, it is the first of its 

kind to award hospitals dedicated to going green 

and using reusable textiles in the OR.

“This acknowledges five of our member 

hospitals—Sunnybrook Health Sciences Centre, 

Toronto East General, and Scarborough Gen-

eral Hospital among them—who have improved 

their carbon footprint by reducing the amount 

of disposables, demonstrating more concern for 

reusable products.
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 “Because of our commitment to the health-

care industry we always focus on energy efficien-

cies, we have dropped our energy consumption in 

the last three years by over 30 per cent, a lot of it 

in the hydro and water application,” says Grummel. 

BCHLS also makes time to contribute to 

health-care campaigns, most recently working 

with the Canadian Breast Cancer Awareness. 

“We have a pink disposable laundry bag, that 

through the awareness month we change our 

bags to pink for the end user. There is a commit-

ment in dollars based on usage that goes back 

to the campaign.”

On top of new products and community in-

volvement, BCHLS produces close to 80 million 

pounds of linen a year, which all goes toward the 

quality of life of the end user. “Laundry is our com-

modity but our focus is on customer service, and 

our customers are Ontario’s health-care system. 

This compass keeps BCHLS on track as it 

continues to develop systems and products for 

ameliorated patient care in 2012 and beyond.  CB  

www.bchls.ca

TD Commercial Banking is 
proud to support Booth Centennial
Healthcare Linen Services.

For more information, contact us today.
1-800-450-7311
www.tdcommercialbanking.com 

We offer Booth Centennial Healthcare Linen Services customized
solutions to meet their business banking needs.
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